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UNIVERSITY RELATIONS • MISSOULA, MT 59812 • 406-243-2522 • FAX: 406-243-4520
Nov. 1, 2006
Contact: Norma Nickerson, director, UM Institute for Tourism & Recreation Research, 406- 
243-2328.
UM REPORT: MORE NONRESIDENTS VISITED MONTANA IN 2005 
MISSOULA —
A new University of Montana report shows that 10.1 million nonresidents visited 
Montana in 2005, a 3.3 percent increase over 2004.
The Institute for Tourism & Recreation Research study shows that 47 percent of the 
year’s visitation came during the July-through-September quarter. The second-highest 
visitation — 26 percent — came during April through June.
ITRR Director Norma Nickerson also noted that average daily expenditures rose from 
about $120 in 2004 to $144 in 2005. “We found that nonresident expenditures exceeded $2.7 
billion in 2005,” she said.
More than 15,000 nonresidents were intercepted for the study in 2005. ITRR collects 
new visitor-characteristic data every four to five years. The full report is available at 
http://www.itrr.umt.edu. Some interesting visitor-characteristic changes between 2001 and 
2005 include:
■ Average length of stay increased from 3.92 to 4.55 nights.
■ Nonresidents primarily in Montana for vacation decreased from 41 percent to 34 
percent. In 2005 visiting family and friends as a primary reason to enter Montana increased
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from 14 percent to 19 percent. Additionally, those visitors passing through the state increased 
from 24 percent to 27 percent.
■ Visitors to Montana were wealthier, with a 7 percent boost among those who earn 
more than $100,000 per year. There also was a 4 percent increase among those who have 
visited Montana in the past, and people from the neighboring states of Wyoming and Idaho 
visited Montana in greater numbers in 2005. “National statistics indicate people are traveling 
closer to home since 9/11,” Nickerson said. “That appears to be the case in Montana as well.”
■ More people flew at least part of their trip. In 2001, 19 percent indicated flying, 
while that number rose to 30 percent in 2005. Only 10 percent of nonresidents flew directly 
into Montana, which means 20 percent flew into neighboring airports and rented a vehicle for 
the visit to Montana.
■ Foreign visitors from overseas increased .5 percent, while overall Canadian 
visitation rose by 2 percent.
■ As in 2001, the highest percentage of overnights were spent in hotels, motels or bed- 
and-breakfast establishments. However, those spending at least one night in a hotel/motel 
dropped by 4 percent in 2005. This decrease was replaced by an 8 percent increase in visitors 
staying at the homes of friends or relatives.
■ Mountains and forests are still the No. 1 attraction for those vacationing in Montana, 
followed by open space and uncrowded areas, Yellowstone National Park, rivers and Glacier 




■ The percentage participating in activities remains similar from 2001 to 2005. Driving 
for pleasure was the top activity at 49 percent of respondents in 2005. Wildlife viewing was 
next, followed by shopping and day hiking.
■ The Internet continues to grow as a source of information. Using the Internet to plan 
trips jumped 5 percent in 2005, and there was an 11 percent jump among those who said it was 
their most useful source of information.
■ Visitor satisfaction was on par with 2001 levels.
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